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Susann Ullmann, responsible for the implementation
of My ePayment at cosnova

cosnova sets trends.

With its essence, CATRICE and L.0.V. brands, cosnova sets new standards in the international
cosmetics market. As an owner-managed company, cosnova stands out for its lean
organisation and lack of bureaucracy. Innovative concepts, such as the introduction of a
virtual payment solution, are implemented quickly and easily.

cosnova has been using the My ePayment solution by Degussa Bank for many years now. We
talked to Susann Ullmann. As an executive assistant, she was responsible for implementation
of the solution at the company.

You may know the essence and CATRICE brands, which are well known and much loved by our target group.
Our focus is on decorative cosmetics, and by that we mean cosmetics that “bring colour to the face” —
essence is the brand for the youth market. The desire for decorative cosmetics begins quite early, but CATRICE
is the more grown-up brand. In 2016, we launched a third brand: L.0.V., which is in the high-end segment.



Yes, definitely. Because it meets the needs of our consumers, and digitalisation is one of the most important
strategic directions for us.

I've been with cosnova for 12 years now. Degussa Bank, which at that time belonged to the Royal Bank of
Scotland, has always been our partner and has consulted on and supplied us with our corporate credit cards.

Some things on the web can only be bought with a credit card, so it just became a necessity. It's often the
case that you can't just give your bank details or ask for an invoice and transfer the amount afterwards — you
have to enter your credit card details in order to pay. Although we have Degussa Bank credit cards for our
employees, if we want to buy something directly for our company, not every employee can present their
personal credit card, because in the end this will be billed via their personal account. So we needed some
kind of collective credit card — a cosnova credit card — that we could use for purchases.

No, we weren't. We got there step by step. Degussa Bank discussed our needs and looked at how these could
be met. They set up a collective credit card for us, under the name cosnova GmbH. That went well for a while.

It was good until about two years ago when there were some cases of misuse. It turned out that the card
had been mirrored on the internet and was used to withdraw funds and pay for items worth large amounts
of money.

Exactly. Degussa Bank saw what happened, of course. They had to give us all the details at the time so that
the purchasers could be identified. Then Mr Bingel, our contact person at Degussa, said: “We're developing
something that might work well for you.” As soon as it was available, he showed us the My ePayment
solution from Degussa Bank.

I looked at the solution by AirPlus. It was similar, but not nearly as mature as the one by Degussa Bank.
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“Easy implementation and a dedicated contact person.
That's what impressed us.”

Yes, absolutely. | would have expected that from other banks, such as HVB, who we bank with. We asked
them, but they couldn't offer us a solution like that.

Yes, definitely!

Yes, the whole time.

It's really great, especially if you know the person. And when you know them it means things happen faster,
| think. You can give them a quick call when you need to. It was a really good partnership and still is today.

It went very well. It wasn't a big project at all. It was all very easy. We received the access data, loaded it on
the computer and then met with Mr Bingel. He explained to us how the system works step by step. We sat
together with some of our colleagues for two or three hours — it was easy! He then showed me how to
download the statements, which is also very simple. It was all really straightforward!

Markus Bingel: “Working with cosnova was fun at every phase
of the project. The staff were very open, which meant there were
no major hurdles to overcome.”




No, not at all. We're very future-focused here. Especially as the previous solution was also a virtual credit
card that never physically existed. It existed virtually, but I didn't have a plastic card in front of me.

Mr Bingel was also in direct contact with our IT department, because we have various security systems that
had to be taken into account. But there were no problems at all on the IT side, either.

Yes, there hasn't been any more misuse.

“For us, it's important that our payments are
highly secure. We were really impressed that
there hadn’t been any cases of misuse of
My ePayment.”



We have two administrators for the system, a colleague and me. And we have five or six users from different
departments who can create the virtual cards. From a strategic standpoint, we've divided it up so that one
takes care of travel bookings and another makes marketing and IT purchases. What has really improved is
that when | had the collective credit card, | had a credit card with a number and an expiry date. We used the
credit card details, and then | always sent an Excel spreadsheet backwards and forward to my colleagues and
asked them to enter their payments. About 20% of my colleagues did that — so almost nobody, really. And
then we got the statement and | had to run around chasing bills. This has now completely changed, because
when you generate a credit card number, it's not only the generator who enters the details, but also the
purchaser. In addition, you're also forced to specify a cost centre — because we requested that feature. And
having this cost centre and these people makes it very easy for me to get the invoices on a weekly basis. So
it's become a lot easier. Use of the My ePayment solution has increased markedly because it is so easy. And
it works very well, too.

“The ease of use and the intuitive interface have
helped My ePayment to be accepted by users
very quickly.”

Absolutely. It's been improved by 80%.

Yes, these are the main features for me — definitely the security and accounting system.

Yes, they like it, because you can create a card for a specific purchase. You can choose between large and
small cards. The attitude has changed. If | have a purchase for 60 Euro, | don't have to use a card with a credit
limit of 1,000 Euro. This has been a change of mindset and people are really happy with it.



“Thanks to My ePayment, the accounting process
has become a lot easier for us.”

In my opinion, implementing My ePayment is definitely worthwhile: the simple interface, easy implementation
and processes; it is absolutely secure and the processes are easy, including the accounting process.

Yes, we've already let Mr Bingel know that. It's to do with security — you have to change your password fairly
often. It takes a while to find a password that the system will accept. But that is the only thing, and I've
already passed that on.



Curious?

Would you like to take advantage of My ePayment for your business?

Get in touch with us today.

Matthias Mayer

Key Account Manager

My ePayment

Phone: +49 69 /3600 - 2121

Email: kreditkarten@degussa-bank.de
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Degussa Bank AG

PO Box 20 01 23

60605 Frankfurt am Main
Germany

Phone: +49 69 / 3600 - 2347
Email: commercialcards@degussa-bank.de
Web: firmenkarten.degussa-bank.de

Markus Bingel

Implementation Manager & Project Manager
My ePayment

Phone: +49 69 /3600 - 2121

Email: kreditkarten@degussa-bank.de
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cosnova GmbH

Am Limespark 2

65843 Sulzbach (Taunus)
Germany

Phone: +49 6196 / 76156 - 0
Email: info@cosnova.com
Web: www.cosnova.com

Follow us on:

flinje-R

As of 03.2019




